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eees | Parallax Thoughtful branding and wellnessforward

programming can help hotels stand out

oeoe | hospitality

BRANDS
HOTELS
CUSTOMER DEMANDS

THE ROLE WELLNESS FRLAYS

WHAT YOU OFFER CAN HELP A HOTEL STAND
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CUSTOMEF
NEEDS

PROBLEM

SOLUTION
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emotional levelz they build love to sell product

CUSTOMER NEE[=®

PROBLEM

SOLUTION
FOODS

MARKET
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hotel brands too

What makes a

memorable

story-telling Service
worthy, Technology

truly great

experience

with a desire to
repeat over and
over
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DELIVER BRAND OR
HOTEL PROMISE .

1st CHOICE 1
BRAND PREFERNEC

RETURNS AND REVENU
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Although brand standards require consistency,
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Independents, look for ways tade distinctive
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